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MAVericks:
Marketing the Arts in Ventura

RESOURCE GUIDE

Arts Business Support Organizations

Art Advice (www.artadvice.com)
Business information site for artists provided by artist management consultant 
Sylvia White

Arts & Business Council Inc. (www.artsusa.org/private_sector)
Committed to stimulating partnerships between the arts and business that 
benefit both sectors and the community they serve.

Business Committee for the Arts (www.bcainc.org)
This national not-for-profit organization brings business and the arts together. 
It provides businesses of all sizes with the services and resources necessary to 
develop and advance partnerships with the arts that benefit business, the arts, 
and the community.

CalChamber (www.calchamber.com)
Furnishes resources and support for large and small businesses

Cal Gold Business Permits Made Simple (www.calgold.ca.gov)
Assists you in finding the appropriate permitting information for your business.

California Lawyers for the Arts (www.calawyers.forthearts.org)
This nonprofit service is designed to help artists understand and apply legal 
concepts.

Oxnard Convention & Visitors Bureau (info@visitoxnard.com)
Offers a wide variety of services.

SCORE (www.score.org)
Score “Counselors to America’s Small Business” is a premier source of free and 
confidential small business advice for entrepreneurs. Staffed by working or retired 
executives and business owners, this organization aims to share the wisdom and 
lessons learned in business.

Steps to Starting a Business  
(www.businessnameusa.com/start-business-in-california)

Provide all legally required licenses and tax IDs.
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US Small Business Administration (www.sba.gov)
Presents a variety of programs and services to help you start, grow and succeed 
with your business.

Ventura Chamber of Commerce (www.ventura-chamber.org)
Offers a wide variety of business and educational services as well as calendar 
listings for events.

Ventura County Community Foundation (www.vccf.org)
Presents opportunities for funding, grants, and scholarships for the nonprofit 
sector.

Ventura Visitors and Convention Bureau 
(www.ventura-usa.com)

Promotes local businesses and arts and culture events. The VVCB also offers a 
granting program, providing advertising space for grant recipients.

Websites Offering Marketing Ideas,
Research, and Tools

1 to 1 Media (www.1to1.com/gateway.aspx)
Offers innovative ideas, customer strategies, and marketing techniques.

All About Branding (www.allaboutbranding.com)
Dedicated to examining all issues relating to branding and to assist you in this 
task.

Americans for the Arts (www.artsusa.org)
Provides extensive arts industry research and professional development 
opportunities for community arts leaders via specialized programs and services, 
including a content-rich website and an annual national convention.

Arts & Business Council – National Arts Marketing Project  
(www.artsmarketing.org)

Arts & Business Council provides a wide range of articles on arts research, 
including marketing on the internet, trends and much more.

ArtsMarket (www.artsmarket.com)
This organization assists in cultural planning, urban development, audience 
development, and cultural research and education. 

Arts Marketing.org (www.artsmarketing.org)
A project of Arts & Business Council of Americans For the Arts, this site helps 
organizations address daily and long-term marketing issues.
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Arts Journal (www.artsjournal.com)
Shares cultural news and articles and links to more than 200 other publications.

Center for Nonprofit Management (www.cnmsocal.org)
Seeks to improve the performance on nonprofit organizations by providing 
consultations, publications, seminars and a resource library.

Community Arts Network (www.communityarts.net)
CAN is a well-known and very active site that includes resources, research, and 
exchange on community-based arts and social change.

eMarketer (www.emarketer.com)
Provides market research, trend analysis, and a free newsletter.

Fact Finder (www.factfinder.census.gov)
A source for population, housing, economic, & geographical data.

Fuel 4 Arts (www.fuel4arts.com)
Offers information and strategies for business planning, audience development 
and advertising.

KnowThis.com (www.knowthis.com)
Offers articles, information, tutorials and free research.

La Placa Cohen (www.LaPlacaCohen.com)
Provides consultations in branding, copyrighting, media planning and more.

Marketing4Artists   
(www.marketing4artists.net/Pages/resources/news/news.html)

Presents a free monthly newsletter for visual artists and their marketing work.

Marketing Profs (www.marketingprofs.com)
Supplies marketing know-how, tools, and tips from professionals and professors.

Marketing Sherpa (www.marketingsherpa.com)
Offers “how to” information, business to business strategies, articles, and 
interviews

Myspace.com (www.myspace.com)
Myspace is a network of websites where information is spread through groups 
of friends.

PatronTechnology.com (www.patrontechnology.com)
Provides design templates and email list management.

Performing Arts Research Coalition  
(www.cpanda.org/data/profiles/parc.html)

This site is a research collaboration among national discipline-based arts 
organizations.
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Yahoo! Small Business (www.smallbusiness.yahoo.com)
Source for creating a commercial web site

Zoomerang.com (www.info.zoomerang.com)
Provides online surveys and market research.

Blogs, Forums & Listservs

Arts Journal (www.artsjournal.com) Blog
Presents news on arts and culture compiled daily from a wide variety of local and 
national news outlets. They also host a number of blogs that are widely read in 
the arts community.

Audiencebuzz.com (www.audiencebuzz.com/unlog.php)
This site offers an opportunity to post or read reviews with a performing arts 
focus.

Center for Arts and Culture (www.culturalpolicy.org/issuepages/listserv.cfm)
In addition to providing the latest news on arts and culture and research, this site 
aims to inform and improve cultural policies through its listserv.

Facebook (www.facebook.com)
Offers networking through numerous separate networks.

Listserv Art on the Net (announce-request@art.net)
Offers an announcement forum for art shows and events.

Los Angeles Culture Net  
(www.groups.yahoo.com/group/laculturenet/) Forum, Listserv

Supported in part by the LA County Arts commission, this site posts event 
announcement, jobs in the arts, as well as provides a forum for cultural 
discussion.

Ventura County Star Forum: Arthouse 
(www.forums.venturacountystar.com/index.cfm?frmid=40) Forum

The “Arthouse” forum hosts arts related discussion.

Yelp.com (www.yelp.com/)
This is a consumer generated review site.
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Local Full Service Marketing
*Note*  This list does not constitute an endorsement for any specific business  

and is by no means all inclusive.

451 Media 
(www.451Media.com).......................................................................................... (805) 641-9303
1119 Buena Vista St., Ventura 93001

Altra Marketing Services 
(www.altramarketing.com/index.htm)......................................................... (805) 760-6200

MarketFinders 
(www.marketfinders.net).................................................................................... (805) 777-7479

Social Good Marketing & Design, Inc. 
(www.socialgoodmarketing.com)................................................................... (805) 658-8196

SOHO Prospecting 
(www.sohoprospecting.com)............................................................................ (805) 482-2170

Other Local Services

Web Page Design

Antigua Web Designs 
(www.antiguawebdesigns.com)....................................................................... (805) 984-8893

Pacific Web Effects 
(www.pacificwebeffects.com/main.htm)

Ventura California Web Designers Directory 
(www.designfirms.org/directory/web-design/california/ventura)

A directory of freelance web designers, graphic designers, and photographers

Webdesign Finder 
(www.webdesignfinder.net/california/entura-web-designers.html)

Website Design & Hosting 
(www.sketch.com/web-pages-frame.htm)
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Printing and Art Reproduction Services

Fletcher Offset Printing
4160 Market St., Ventura 93003...................................................................... (805) 658-0585

Image Source
(www.imagesourceonline.com)
4532 Telephone Rd. Ste 106............................................................................. (805) 676-1000

Not Just Printing
4532 Telephone Rd., Ventura 93003............................................................. (805) 644-3245

Ocean Graphics-Printers
2646 Palma Dr., Ventura 93003....................................................................... (805) 658-1222

Ventura Printing
200 North Elvar St., Oxnard 93030............................................................. (805) 981-2300

Photography

Schaf Photo Studios: A Creative Think Tank
1790 East Main St., Box 24218 
Ventura, CA 93002................................................................................................ (805) 652-1000

Miscellaneous

American Marketing Lists.com 
(www.americanmarketinglists.com).............................................................. (805) 409-4294 
Marketing lists for direct mail, fax, & telemarketing campaigns.

Gold Star Events (www.goldstarevents.com/)
Gold Star Events is a ticketing service for the performing arts.

Lulu.com (www.lulu.com)
Online digital market place and self-publishing site

Starving Artists Law (www.starvingartistslaw.com)
Provides a launch pad for artists and writers looking for self-help legal 
information.

Tech Soup (www.techsoup.com)
This Internet technical information site includes maintenance and server 
information.

Vista Print (www.vistaprint.com)
Online supplier of design services and print products
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Marketing Toolkit

This Toolkit, comprised of passages from the City of Ventura Civic 
Engagement plan, provides forms and guidelines to help you effectively 
market your business or event. 

Marketing Tools

Effective civic engagement strategies will ensure that people know about your 
initiative, get excited about it, attend and meaningfully contribute.

Once you have determined your plan for involving the community, it is equally 
important to adequately promote the opportunities for involvement. Please re-
fer to the appendix for two complete marketing campaigns.  

Marketing tools may include: 

•	 Posters 
•	 Flyers 
•	 Postcards 
•	 E-mail blasts	  
•	 Bilingual Marketing Materials                        
•	 Newspaper/Radio 
•	 Web 
•	 Televising on CAPS Channel 15 

Tips:

Regardless of the vehicle/method you choose, your materials should always convey 
information in a clear and compelling way.  

Tips for Working with the Media

Strategies for Handling Tough Questions

•	 Keep your answers short

•	 Answer with background information

•	 Answer truthfully but within your parameters for disclosure – “Let me get 
back to you on that.”

•	 Put a response to a question in historical perspective.

•	 When possible, anticipate tough questions and formulate answers before the 
interview
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Strategies for Handling Cold Calls

•	 Areas of emphasis:

•	 What is the deadline?

•	 Familiar reporter vs. first-time caller

•	 Ferreting out reporter’s questions

•	 Who should be the spokesperson on the issue? “I’m not able to help you 
with that question, but let me put you in touch with someone who can.” (At 
this point, get information about the caller and the nature of their question(s), 
and assure him/her that the designated representative will return the call as 
soon as possible)

•	 Buy time – indicate that you will return the call once you have had the op-
portunity to gather the appropriate information.

Interview Tips 

Do: 
•	 Organize your thoughts.

•	 Decide on the two or three key points you want to get across and stick to 
them. 

•	 Use clear and concise sentences. 

•	 When possible, use analogies or anecdotes that will help the average person 
understand what you are talking about even if it is a technical topic. 

•	 Emphasize what you think is important. If you think that the journalist is 
wandering away from the most critical points, bring the conversation back to 
them.

•	 Ask the journalist what the story is about before you agree to the interview.

•	 You can save your time and the journalist’s time by being reasonably sure that 
you can provide the information the journalist needs. Consider doing the 
interview even if you disagree with the writer’s premise. Every interview is 
an opportunity to tell your story.

•	 Avoid jargon or technical terms. The interviewer is looking for a way to bring 
your story to a general audience. Even if a journalist seems fluent on the 
topic, remember that the audience is not as well versed on the subject. Use 
language that the public can understand. The public, not the press, is your real 
audience.
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•	 Anticipate negative questions and have a response ready. Again, remember 
your key points and think of ways to make the transition from a negative 
question to your main point.

•	 Answer one question at a time.

•	 Interviewers have a tendency to fire numerous questions, all in one breath. 
Indicate to the interviewer that several questions have been asked and that 
you will respond to them one at a time. Don’t be afraid to ask the interviewer 
to repeat a question.

Don’t:
•	 Don’t say anything you do not want to see in print or hear on the air. It is best 
to avoid making “off the record” remarks unless you have a long-standing 
relationship with the journalist. Assume you are “quotable” from the moment 
you pick up the phone or the journalist walks into your office.

•	 Don’t try to fill up a silence.

Media Kit

Consider putting together a “media kit” to be made available to the media for 
your organization or for your event:

Have at least three media kits on hand. The media kit can include any or all of 
the following:

•	 A press release

•	 A fact sheet including the ‘who, what, where, when and why’

•	 Story ideas to help them see how they want to cover your event

•	 Background information such as history of the event, profiles of the special 
guests/presenters/panelists 

•	 A copy of the agenda

•	 Copies of guest/presenter/panelist speech remarks

•	 Background information about Ventura

•	 A poster or flyer

•	 A list of contact names and telephone numbers

•	 Photos of volunteers, your event site or the event in the previous years

•	 An invitation to attend the event and parking pass, if needed

All this should be placed neatly in a folder with a cover page detailing the contents 
of the folder and your contact info.
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Sample Press Release

For Immediate Release
Today’s Date
Contact: Your name & phone
Choose One: Story Idea, Images Available or Photo Opportunity

A dynamic headline isn’t static information but asks the reader to “do 
something” or act by a deadline - Sign up for, You’re invited to

Your goal is a concise and compelling one-page release in the form of an “inverted 
pyramid” with the most important information on top.  Your first paragraph should 
be able to stand by itself by answering the crucial five “Ws” – Who? What? When? 
Where? Why? – and by addressing upfront the audience you want to reach (general 
public, art lovers, filmmakers, amateur painters, etc.) and the benefits (fun, instruc-
tion) of participating. Once you’ve covered the name of event or artist, location of 
activity (including complete street address and city), date and time, finish off with the 
cost (if any), how to pay for it, and a “box office” phone or email address.

Your following paragraphs should contain interesting information that might “tickle” 
a media representative to contact you to write a separate article about your event 
– rather than just give you a calendar listing. That means enthusiastic quotes by the 
event dignitary or spokesperson, a short biography, or a brief, well-thought-out art-
ist’s statement – be provocative but don’t sound “flakey.” Humanize your release with 
direct quotes.

After sending out the release – by mail, fax, or an email with an attachment, full text 
or just a link – depending upon the preference and observing the deadlines of the 
media organization – be sure to follow up by a phone call if you feel your event is 
compelling enough to deserve a special write up or prominence. Cultivate a per-
sonal relationship with the appropriate media representative who is a good “match” 
for your organization for best coverage. Find out which writer or reporter might be 
interested in covering “your beat.”

Get “your picture in the paper” by having available a digital image at 300 dpi (dots per 
inch) upon request – be sure to offer it during your follow up call to your media rep.

If you don’t have a logo or masthead already designed for the top of the release, be 
sure to identify the page as a “Press Release” with the name, address and contact 
information of the organization, business or person at the top.

For more information contact: Always mention your or the organization’s con-
tact information, including job title, phone, email and web address to help a reporter 
look you up. And save the news organization retyping and (typo-ing) your release by 
having it available on your website (not necessary, if you are emailing the release).

Example:
This release is available at www.cityofventura.net under the “Press Room” link. ###
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Local Newspapers &  
Local Interest Magazines

ARTS Scene
Ventura County Arts Council
646 County Square Drive, Suite 154
Ventura, CA 93003
(805) 658-2213
vcARTS@pacbell.net

Fillmore Herald 
herald@csiway.com

Los Angeles Daily News –  
Ventura County Edition
1197 E. Los Angeles Ave, Suite E
Simi Valley, CA 93065
(805) 583-7604
cecilia.chan@dailynews.com

Los Angeles Times– 
Ventura Co. Edition
93 S. Chestnut St., Ventura, CA 93001
(805) 653-7547
Rodney.bosch@latimes.com

Program Update –  
Focus on the Masters
1147 E. Main St., PO Box 2619
Ventura, CA 93002
(805) 649-9366
donnagranata@earthlink.net

Ventura County Reporter
1567 Spinnaker Dr #202
Ventura 93001
(805) 658-2244
editor@vcreporter.com

Ventura County Star
(805) 650-2900
TimeOut Editor : Mark Wyckoff
mwyckoff@venturacountystar.com
Business Editor : Jim Medina
jmedina@venturacountystar.com
Community News: Karen Hibdon
hibdon@venturacountystar.com
Get Out: Karen Lindell
klindell@venturacountystar.com

Ventura Magazine
PO Box 937, Ventura, CA 93002
(805) 644-2289
vmeditorial@earthlink.net

Spanish Language Local 
Newspapers & Magazines

Mi Estrella
5250 Ralston St, Ventura, CA 93003
(805) 655-5800
jtrevino@venturacountystar.com

Vida Newspaper
130 Palm Dr., Oxnard, CA 93033
(805) 483-1008
vidanews@aol.com

Media Contacts

Regardless of whether you are an arts business, a non-profit organization 
or an individual artist or performer, getting the word out about your 
product, artwork or event can be daunting. To help you succeed we have 
developed a media resource. Included here are lists of local, regional, 
and national media contacts to which you may want to email a press 
release, call, or send a letter.  The list will be updated periodically, so 
please let us know of any changes by calling (805) 658-4726
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 Art-Focused Media 

805 Living
http://805living.com
3717 E. Thousand Oaks Blvd.
Westlake Village, CA 91362
(805) 413-1141

Art in America 
www.artinamericamagazine.com
Covers Silicon Valley

Art ltd. West Coast Art and Design
www.artltdmag.com
5525 Oakdale Avenue, Suite 430
Woodland Hills, CA 91364
(818) 316-0900

Artnews 
www.artnews.com
48 W. 38th St., New York, NY 10018
(212) 398-1690

ArtScene
PO Box 2029
Thousand Oaks, CA 91358
(213) 482-4724

ARTS Scene
Arts Council of the Conejo Valley
Hillcrest Center for the Arts
403 W. Hillcrest Drive
Thousand Oaks, CA 91360
publicrelations@conejoarts.org

Artweek
PO Box 26340, San Jose, CA 95159
(408) 288-7555

Casa Magazine 
www.casasb.com
(805) 965-6448

Coagula Art Journal 
www.coagula.com
2100 N. Main St. #8
Lincoln Heights, CA 90031

Newspaper & Lifestyle Magazines

Acorn – On the Town, Bulletin Board 
Camarillo www.thecamarilloacorn.com
Thousand Oaks www.toacorn.com
Moore Park www.mpacorn.com
Simi Valley www.simivalleyacorn.com

Awaken – an online magazine 
www.awakenmag.com

Calabasas Magazine 
calabasasmag.com/index.php
(818) 224-4345

Fillmore Herald 
herald@csiway.com
PO Box 727 Fillmore, CA  93016
(805) 524-0153

Happenings
PO Box 28, Moorpark, CA 93020
(805) 523-7109
admin@happenings.com

Lifescapes Magazine
14827 Ventura Boulevard, Suite 120
Sherman Oaks, 91403
(818) 386-9500
www.lifescapesmagazine.com

Ojai Valley News
PO Box 277, Ojai, 9302 
(805) 646-1476
editor@ojaivalleynews.com

Ojai & Ventura Voice
PO Box 1328, Ojai, 93024
(805) 649-9703
ovvoice@ojai.net

Oxnard Convention  
& Visitors Bureau 
200 W. Seventh St., Oxnard, CA 93030
(805) 385-7545
janet@visitoxnard.com

Media Contacts —continued
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Pacific Coast Business Times
hdubroff@pacbiztimes.com

Santa Barbara Magazine 
www.sbmag.com
(805) 965-5999

Santa Barbara News Press
De La Guerra Plaza, 
Santa Barbara, CA 93101
(805) 564-5296
jroberts@newspress.ocm

Santa Paula Times
PO Box 431, Santa Paula, CA 93061
(805) 525-1890
santapaulatimes@aol.com

Skywest Magazine – Artwatch
leslie@gopublicationsinc.com

Society Social Calendar 
www.westlakemagazine.net

Southern California Senior Life – 
Ventura County
6022 W. Pico Blvd#7
Los Angeles, 90035 
(323) 933-9261
letters@seniorlifeusa.com

Southwest Art 
www.southwestart.com

Sunset Magazine 
www.sunset.com/sunset/
80 Willow Rd.
Menlo Park, CA 94025
Advertising ads@sunset.com
Story ideas editservices@sunset.com

Tri-County Sentry
520 W. Fifth St., Oxnard, 93030
(805) 486-8430

Ventana 
www.ventanamonthly.com
700 E. Main St., Ventura, 93001
(805) 648-2244

Ventura County  
Life & Style Magazine
(805) 641-9303
amy@fourfiftyone.com
editor@venturalifeandstyle.com

Ventura Visitors Bureau Publication
jim@ventura-usa.com

Westlake Magazine 
www.westlakemagazine.net
(805) 496-7282

Local Radio & TV

CAPS/Community Access Partners
Channel 15 Electronic Bulletin Board
71 Day Road, Ventura, 93003
(805) 654-6417 
bb-form online at www.capstv.org

Cumulus Broadcasting, Inc. 
KVEN, KHAY, KBBY
PO Box 699, Ventura, 93002
(805) 642-8595
cyndy@kven.com

Gold Coast Broadcasting 
KVTA-AM 1520, KCAQ Q104.7 FM, 
KOCP 95.9 FM, KKZZ 1590AM, KKBE 
Live 105.5
2284 Victoria Ave., Suite 2
Ventura, CA 93003
(805) 289-1400

KBEH – TV channel 63
(805) 388-0081

KCAL9 Channel 9
(805) 910-9304
amy_41168@msn.com

KDB – 93.7 FM
PO Box 91660
Santa Barbara, CA 93190
www.kdb.com/

Media Contacts —continued
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KEYT Channel 3
500 Esplanade Drive, Suite 1560
Oxnard, 93030
(805) 981-8396
keyt3news@aol.com

Local Spanish Language Stations

Radio Lazer, KOXR, La Mehor 96.7
200 So. A Street, Oxnard, CA 93030
(805) 240-2070
email – oliviaobregon@aol.com

Regional & National  
Radio and TV

KABC channel 7
Kabctv.assignment@abc.com

ABC7 
Broadcast Center
500 Circle Seven Dr., Glendale, CA 91201
(818) 863-7777

CBS Channel 2
kcalkcbsdesk@cbs.com

KADY TV
950 Flynn Rd., Camarillo, 93012
(805) 388-0081
www.kadynet.com

KCLU
60 W. Olsen Road
Thousand Oaks, 91360
(805) 493-3900

KMPR-TV
7000 Hollister Ave
Santa Barbara, 93117
(805) 685-3800

KNBC Channel 4
3000 W. Alameda Ave.
Burbank, 91523
(818) 840-4444

KCBS Channel 2
(323) 460-3316

KTLA Channel 5
ktla-am-news@tribune.com

Local Online  
Calendars & Blogs

Acorn – On the Town, Bulletin Board 
Camarillo www.thecamarilloacorn.com
Thousand Oaks www.toacorn.com
Moore Park www.mpacorn.com
Simi Valley www.simivalleyacorn.com

Art ltd. West Coast Art and Design
www.artltdmag.com
(818) 316-0900

Artsopolis 
www.artopolis.com/?app=classifieds
Silicon Valley Region – all disciplines

Artweek 
www.artweek.com
Events for west coast

ArtsyVentura 
www.artsyventura.com
(805) 258-3112

CA Cultural Tourism Coalition 
www.culturecalifornia.com

Casa Magazine 
www.casasb.com
(805) 965-6448

Digital City Online at AOL 
nonibeth@aol.com

KDB – 93.7 FM Cultural Calendar 
www.kdb.com/

LA Cultural Calendar 
www.experiencela.com/eventlist.asp

Media Contacts —continued
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Listserv Art on the Net
announce-request@art.net

Los Angeles Culture Net 
www.groups.yahoo.com/group/
lacultuenet

Los Angeles Times – Calendar Listing 
www.calendarlive.com

San Buenaventura  
Foundation for the Arts 
www.venturaarts.org
(805) 653-6100 or email info@
venturaarts.org

Society Social Calendar 
www.westlakemagazine.net

Southwest Art 
www.southwestart.com

Ventura Arts Online 
www.venturaarts.org

Ventura Chamber of Commerce
801 S. Victoria Ave. Suite 200 
Ventura, CA 93003
(805) 676-7500 
www.venturachamber.com

Ventura Today 
www.VenturaToday.net
Box 1763, Ventura, CA 93002

Westways Magazine - Calendar 
www.aaa-calif.com/westways/
Submit 4 months in advance
PO Box 25222
Santa Ana, CA 92799-5222

Media Contacts —continued


